
OBJECTIVE
To use my graphic design skills, experience integrating design concepts, software expertise, and hands-on  
marketing experience to grow with a design team.

EDUCATION
MFA Integrated Design 2009-Present
University of Baltimore Baltimore, MD
BS Corporate Communications 2000-2007
University of Baltimore Baltimore, MD 
- Magazines I designed (Charm Magazine & French Press Magazine) have both been included in the University’s  
 portfolio site as examples of outstanding student work, and placed on display at Artscape 2009

SKILLS
I am highly fluent in all of the Adobe Creative Suite programs (including InDesign, Illustrator, Photoshop, Acrobat, 
Encore, Soundbooth, Flash, PremierePro, and Dreamweaver), as well as Quark, FinalCut Pro, and Microsoft Office.  
I am skilled in copywriting, copyediting, and maintain an intermediate skill set in HTML, XHTML, and CSS.  I am a 
pre-press specialist, excel in the use of all types of social media, and provide IT support for both Mac and PC users. 
I am a problem solver, an early adopter, detail-oriented, industrious, responsible, organized, motivated, and capable 
of working independently or within a team. I believe that a messy desk is the sign of an organized mind, and I often 
earn the nickname “Google.”

EXPERIENCE
Senior Graphic Designer 2005-Present
Stanley Black & Decker, Towson, MD
Conceptualized, designed, and developed marketing materials, packaging and advertising for 4 independent  
consumer brands, and collateral for the newly merged Stanley Black & Decker. Created corporate graphics  
including sell sheets, brochures, P.O.P., logos, business cards, product catalogs for each category under  
Black & Decker brand, digital renderings, motion graphics, hype videos, blister packages, display towers,  
corrugate carton packages, endcaps (following brand guidelines of multiple channels), and e-newsletters.  
- Developed marketing campaign to re-launch an existing brand to a new market 
- Developed first corporate Facebook page 
- Developed in-house video production team, providing an ROI of more than $250,000 in the first year 
- Recieved 2007 American Package Design Award for marketing materials, including bi-lingual P.O.P. booklet 
- In-House Mac IT Specialist for all design teams within the company 
- Worked with outside agency to develop a single process company-wide for all translation projects

Graphic Artist 2003-2005
Alter Communications, Baltimore, MD
Assisted with the layout design for weekly and monthly magazines, designed special sections, developed  
advertisements, logos, and campaigns for clients, conceptualized, designed and produced all collateral for  
multiple magazine brands. Created sell sheets, ad sale sheets, sponsorship advertisements, subscription  
campaigns, and advertisement campaigns.
-	 Developed digital pre-press process for use in-house, saving over $500,000 in print costs within the first year
- Developed specialized advertising sections to help sell more ad space in ROP, utilizing classified ads

Asst. Manager of Technology/Graphic Designer 2000-2003
Kinko’s Inc., Owings Mills, MD
Conceptualized and implemented B2B marketing campaigns, consulted with clients to develop their custom graphic 
design projects, trained both employees and customers on use of software in the store, managed the networking 
and software of more than 15 computers and printers, and oversaw any customer service issues. Designed and 
developed stationery, signs, banners, postcards, flyers, booklets, brochures, logos, window wraps, photo collages, 
and diplomas on a walk-in basis. 

REFERENCES
Available upon request

jillblum@gmail.com / 410.908.6084 h / 410.952.6356 m / jillblum.com
8

0
27

 r
id

g
e

ly
 o

ak
 r

o
ad

 /
 b

al
tim

o
re

 /
 m

ar
yl

an
d

 /
 2

12
3

4


